Fishing and hunting recreation activity is an immensely

powerful part of the Arizona collective economic

fabric, generating nearly $1 billion in retail sales during

2001. While this spending figure is impressive it becomes even more so

through consideration of ‘ripple’ or multiplier effects. Each dollar spent by an

angler or hunter increases another person’s income, enabling that person (or

business) to spend more, which in turn increases income for someone else. The

process continues to circulate throughout the economy until it is dissipated

through ‘leakages’ in the form of savings or payments for goods and services from

outside the local economy. In the end, the cumulative changes in spending,

incomes and employment are a multiple of the initial retail sales spending.
The impact of the nearly $1 billion in spending by anglers and hunters

in Arizona during 2001 was shown to have:

􀂾 Created a statewide economic impact of $1.34 billion.

􀂾 Supported 17,190 jobs in Arizona.

􀂾 Created household income (salaries and wages) for Arizona

residents totaling $314 million.

􀂾 Added $58.2 million to annual state tax revenues.

Each Arizona County benefits from the spending by anglers and hunters. Reported

are the 2001-multiplier impacts of the initial retail sales in each Arizona county ---

total spending, salaries and wages, full and part-time jobs and state tax revenues.

The IMPLAN input-output model is designed to estimate economic impacts for

fishing and hunting at the county level. It is not designed for summing county

economic impacts to estimate an overall statewide impact. The individual county

level multiplier impacts will be smaller than the statewide multiplier impacts.

Spending that occurs outside of a county dampens the county multiplier impacts.

Much of the secondary economic impacts for a county will be purchased from

outside or imported due to the unavailability of additional production required to

meet consumer demand. Fishing and hunting recreation in a county will generate

restaurant sales requiring increased supplies to restaurants. The suppliers to the

restaurants might have their location in another area of the state or region and ship

or export to the county experiencing the increased expenditures. This import or

‘leakage’ will reduce the size of the multiplier effect in the origination county.

Arizona county economic importance measures also include fishing and hunting

activity days, fishing trip expenditures and equipment, and hunting trip

expenditures and equipment. Activity days for fishing and hunting are separated

into County residents, Arizona residents traveling within state and non-residents.

Trip expenditures take into account that when traveling to another county for

fishing or hunting a portion of expenditures will take place in the county of

residence.
Two types of measures are included in economic benefits: economic importance

and economic values. Economic importance addresses the business and financial

activity resulting from the use of a resource, and these measures for fishing and

hunting are reported in this study. Economic value is a non-financial measure that

estimates the value people receive from an activity like fishing or hunting after

subtracting their costs and expenditures. Other economic values from fishing and

hunting are the benefits people place on natural resources used for outdoor

recreation even if they never use them. A resource has ‘option value’ if a person

values the option to use it in the future, even if he/she has no present plans to use

it and in fact never does so. A resource has ‘bequest value’ if a person values the

opportunity to preserve it for future generations. A resource has ‘existence value’

if a person values the mere knowledge of its existence. Economic values are not

reported in this study.
